
Community Marketing is nothing more than community involvement transferred 
into a business setting or atmosphere. It involves the constant interaction and 
mingling of consumers and merchants both within the business establishments and 
local clubs, churches, chambers, PTA meetings, pools, and other activity groups. 

What is Community Marketing?

Examples in the Community
Volunteering
 Community action groups, clubs, chambers, rotary, pools, churches, 
 junior groups (Kiwanis, Moraga Juniors, Moraga Citizens’ Network)
Customer/Merchant relationships (at your business)

Business to Business relationships (chamber of commerce, rotary)

Community Events 
 Easter, Community Faire, Triathlon, 4th of July, Moraga Pear Festival, 
 Halloween, Season of Light

Community Resources
 Library, Town public information, Shop Moraga First/Chamber directory

Getting Started

1)Participate in your community. The chamber and other community organizations 
are great opportunities  to learn more about your community by forming 
personal relationships with other locals. 

2)Talk to your customers. You have two ears and one mouth, use proportionately. 
Learn who they are, before what they need.  

3)Change your mind; change your results. Use the Law of Attraction to always 
keep what you want in the front of your mind, not what you do not have. 
Consistent positive and sincere attitudes and actions will attract more loyal 
customers. 

4)Stay in contact. Communicate with your personal and business relationships to 
see if you can help in anyway. Use tools like phone, email, websites, newsletters, 
& direct mail to reach valuable customers, and of course, attend regular social 
gatherings or events. 

5)Create a team. Use your personal and business relationships to your advantage. 
People like to feel needed, so create a team that can equally help you, and you 
them, through your own expertise. 

Continuing to Learn

Book/DVD The Secret (Law of Attraction)    Rhonda byrne

Book   Community-Oriented Marketing    Ian Bryan

Book   The Blue Ocean Strategy     W. Chan Kim


